


Welcome to the wonderful
world of LinkedIn

According to These Guys | Know

Having a strong personal brand on LinkedIn is important -
it’s far from all there is to personal branding but LinkedIn is
an important Business to Business (B2B) tool these days
and presents great opportunity.

LinkedIn is a powerful tool for you and your business. As a
B2B networking platform it helps you connect with industry
professionals, potential clients, and partners - it is also
something of a storefront for your professional identity.

These Guys | Know consider Linkedln to be a powerful tool
for business growth and are experts in this space. You’d be
silly not to use it really. Even if you’re not going to post -
just having a professional looking presence is a no brainer.
We recommend that our clients use LinkedIn as part of their
mix, along with many other tools, to achieve business
goals, and we can guide them to do so in a meaningful
way.
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Introduction.

Why LinkedIin Matters

Linkedln is a business focused platform, making it the perfect space to
build your professional profile - both for your own personal brand and
that of your business. There really is no other social media channel
focused on the business market (though other social media channels
are still relevant to your business and brand - that’s another story)
LinkedIn has over 1 billion users globally, with more than 3 million in
New Zealand.

LinkedIn is increasingly used as part of a decision making process in
business - including by recruiters, strategic partners and talent who will
very likely consider your LinkedIn profile when deciding to hire, work
with or for you.

LinkedIn can:

Build brand awareness and credibility.

Generate leads and drive sales.

Showcase expertise through thought leadership and content.
Strengthen professional relationships and partnerships.

Attract top talent through job postings and company insights.

Enrich your brand - increasing visibility or strengthening positioning
Increase connection between company and team.

Ensure you and your business come up when searched by others (for
category terms and more**expand here search within Linkedin.

Before we get too fancy, there are a few basic steps to having a meaningful
presence on Linkedin
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Your profile

Your business profile (if you are business or brand guardian / owner)
Connection of your personal and business profile

Creation of community, audience (who is in your circle?)

Messaging strategy and plan (what kinds of things will you talk about?)
Engagement and execution



Step 1. Your Profile

Your LinkedIn profile is your storefront - it’s often the first impression potential
clients, employers, and industry peers will have of you. When you look at your
LinkedIn profile consider - what are the first impressions this profile sends of

me?

Here are some tips and a checklist to ensure it reflects your professional
brand effectively:

v

Profile Picture:

Use a high-quality, professional headshot. Aim for 400x400 pixels with a
clean background and good lighting. Consider - does this headshot
suggest “professional”? Tip, don’t use a snapshot from your family
camping trip! Really think about what you are putting forward here. This
is an opportunity to make an impression visually.

Cover Photo (Banner Image):

Use a branded or relevant image (1584x396 pixels) that supports your
industry and expertise. If you are a founder or own your own company -
this image should reflect your organisation’s brand. Or, if you feel
extremely passionate about your role at a company - you might use a
company image here. Or you could create something that summarizes
the impression you want to put forward to the world.

Headline:

Clearly state what you do and who you help in 220 characters or less.
This will appear when you post and engage, so you can be clever here.
Make sure the first words are the most important and describe what you
would want people to perceive you as. We would recommend not being
too fluffy here, or unclear about your skillset.



Step 1. Your Profile

v About Section:
Share your expertise, achievements, and what makes you unique in a
compelling way. These Guys | Know can help you craft content here as
you have up to 2,600 characters to use. This is an opportunity to share
your story. If you are writing yourself - take care with crafting, share your
tone of voice, use 1st person i.e., “l am”, express warmth through your
words. Again, we recommend not being fluffy here - make sure the key
points you would like known about you come through. If appropriate
you can welcome outreach or include a Call to Action (CTA) here. Lay it
out thoughtfully - with spacing between paragraphs and so on (rather
than words all squished up together). Does it look nice?

v Experience:
Ensure your work history is up to date with clear descriptions, focusing
on impact and achievements rather than just responsibilities. Make sure
dates are correct - your profile can quickly look outdated if you still
appear to be working on your old employer for ie!

v Skills & Endorsements:
Highlight relevant skills and seek endorsements from colleagues.

v Recommendations:
If you feel comfortable requesting recommendations from past clients or
colleagues to add credibility.

v/ Custom LinkedIn URL:
Edit your profile URL to include your name for a cleaner, more
professional look.

v Featured section:
Showcase key achievements, posts, media, or external links at the top
of your profile. Use it to highlight your best work, such as articles,
presentations, awards, or recent projects. Regularly update this area to
keep your most relevant content front and center, ensuring visitors
quickly see what sets you apart professionally.



Step 2. Tidy Your Business Profile

Your company’s LinkedIln page should showcase your brand, culture, and
offerings.

Profile Picture & Banner: Use high-quality images that align with your
branding (Company Logo: 300x300 pixels; Banner: 1128x191 pixels).

About Section: Clearly communicate what your business does and
who it serves.

Services: List the services your company provides.

Regular Updates: Post industry insights, company news, and
employee highlights.

Engagement: Encourage employees to engage with company posts to
expand reach.



Step 3. Connect them together

Your personal profile and business page should work in harmony.

e Ensure your experience section links to your company’s official LinkedIn
page. (Test this by clicking on the company - does it take you to the
company page, is the company logo showing on your personal page?)

e Share company posts on your personal profile to increase visibility.

e Encourage employees to follow and engage with the business page.

Step 4. Follow Appropriate Voices
Alighed with your business goals

To stay informed and relevant, follow industry leaders, competitors, and
potential clients.

e Identify key figures and thought leaders in your industry.
e Engage with their content to stay visible and informed.
e Join relevant LinkedIn groups to expand your network.

To Follow or Connect? That is the question!
To Accept or Not Accept? That is another.

You don’t need to accept all requests to connect - and in fact, it is wise to be
thoughtful about doing so.



Step 5. Craft Your Own
Messaging

Work out what you want to talk about regularly - your core themes should
align with your market positioning and industry expertise.

e Use a Strategic Story Pillar Framework: Identify 3-5 key themes that
you will post about consistently.

e Stay Professional & Relevant: LinkedIn is not the place for personal

content like recipes or holiday snaps unless they tie into a professional
insight.

e Content Mix: Share a mix of industry trends, company updates,
success stories, and thought leadership.

e Be Authentic: Write in a way that feels natural to you while maintaining
professionalism.

Here are some tips and tricks for writing posts that we have found work well.
Encourage engagement by conversational tone, asking questions without
being too obviously just seeking engagement.



Step 6. Engage & Build
Connections

Posting your own content is only half the job - actively engaging with others
increases your visibility and credibility. That said, it’s not just about
connections and clicks - it’s about the quality of these connections and clicks
- s0 as to drive business and revenue. (Assuming that is your goall)

e Engage Daily: Comment on and react to posts from your network and
industry leaders.

e Post Consistently: Aim to post at least once a week - users who post
weekly see 2x more engagement.

e Use Hashtags Wisely: Include 3-5 relevant hashtags to increase reach.

e Tag People & Companies: If relevant, mention people or businesses to
foster engagement.

e Join the Conversation: Participate in LinkedIn Groups and industry
discussions.

Also, remember what you’re there for! As tempting as it might be to go down
the political rabbit hole, or tell someone what you really think of them -
consider yourself on professional display.

By following these simple steps, you can make LinkedIn a powerful tool for
business growth and professional networking. Need help? These Guys |

Know can guide you through the process to maximize your LinkedIn potential.
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Step 7. Social Selling Index (SSl):
Measure and Grow Your
Linkedin Impact

The Social Selling Index (SSI) is LinkedIn’s unique score-ranging from 0 to 100
- that measures how effectively you build your professional brand, find the
right people, engage with insights, and strengthen relationships on the
platform.

Why Is SSI Important?

e \Visibility: Higher SSI users get more exposure within LinkedIn feeds,
boosting reach and opportunity.

e Networking: Strong SSI signals to others that you’re a credible, active
professional, making it easier to connect with decision-makers.

e Sales Results: LinkedIn reports those with top SSI scores create 45%
more opportunities and hit sales quotas 51% more often.

e Benchmarking: You can compare your SSI to industry peers and track
your progress over time.

You can check your SSI by visiting linkedin.com/sales/ssi while logged into
your account. A higher score means you’re making the most of LinkedIn’s
features for business development and relationship-building, helping you
generate leads and boost your professional influence. If your score isn’t where
you want it to be, consider reaching out to These Guys | Know to explore
practical ways to enhance your LinkedIn presence and results.
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linked in

Nga Mihi / Thankyou

These Guys | Know is an award winning solution for your
organisation. Whilst our commercial nous is proven, we are
also an All of Government provider. Please contact

Amanda Wilson - amanda@thesequysiknow.co.nz

www.theseguysiknow.co.nz


mailto:amanda@theseguysiknow.co.nz
http://www.theseguysiknow.co.nz

